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Full time English program for post-graduates
5 months classroom in Rome and 1 month classroom in Lille @IESEG  
+ 4 months internship
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The Master at a glance
•	An	innovative	program designed to answer the specific needs  

of international marketing and digital strategies
•	A one	month	exchange	program	with	Iéseg	School	of	Management	in	Lille, 

a triple accredited Business School
•	Long	time	partnerships	with	major	players, supporting the program with 

lectures, project works and career opportunities
•	A	balanced	program between theory and hands-on	experience 
•	Development of participants’ managerial	and	leadership	skills

GRUPPO 24 ORE
Gruppo 24 ORE is Italy’s leading 
publisher of business news and is 
controlled by business association 
Confindustria.
Il	Sole	24	Ore is Italy’s leading 
business paper, a proven must-read in 
its home market as well as one of the 
leading financial dailies in Europe.
The group is a leading provider of 
branded databanks, online services 
and training courses for professionals. 
Gruppo 24 ORE’s know-how extends 
to arts publishing and cultural events 
through its unit 24 ORE Cultura. 

SOLE 24 ORE EDUCATION
Sole 24 ORE Education has developed
innovative and specialized business
and professional training programs. 
To post-graduates, it offers the 
relevant skills and opportunity to begin 
their careers. 
To professionals	and	managers in 
both the public and private sectors, it 
offers the update of existing skills or 
development of new areas of expertise. 

Sole 24 ORE Education programs
are based on a	consolidated	expertise	
in	the	areas	of	economics,	finance,	
management	and	innovation.
Programs are continuously updated to 
take into account the newest business
trends through a rich dialogue between 
experienced publishers, experts, 
journalists and more	than	6000	
managers	who	participate	every	year.

Faculty	include	highly	qualified	and	
experienced	Italian	and	international	
experts with a pragmatic approach 
oriented towards the needs of business 
professionals.
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24 ORE BUSINESS SCHOOL 

Fulltime	Masters for	post-graduates	
that include internships: a great 
competitive edge to enter the work
force at a higher level of qualification
and expertise.

Executive24	Master	for busy 
managers and entrepreneurs that 
include distance learning and 
oncampus sessions: a flexible education 
experience to balance career and 
continuous learning needs. 

E-learning24 is designed for 
selflearners and is based on an 
innovative formula of distance learning 
that takes advantage of a multimedia 
classroom to interact with experts.

Annual events on market and 
economic trends that create 
networking opportunities for the 
business community, involving major 
international experts, decision makers 
and Government representatives.

In house / Corporate training 
dedicated to companies that wish 
to design personalized initiatives 
leveraging on Sole 24 ORE business 
know-how and trend watching 
capabilities. 

Professional Certification Training 
dedicated to professionals that need 
to regularly update their technical 
know-how on specific areas such as tax, 
law, administration, accounting, labor 
market and others.

Participants in the educational
programs have access to Sole	24
ORE’s	vast	wealth	of	highquality,
multimedia	resources.

Sole	24	ORE’s	e-learning	platform
allows students to share documents,
messages and create a lasting 
community.

20 years of experience  
in delivering professional and 
management education 

30 fulltime Master programs  
for post-graduates

more than 1.700 students per year

9.500 Alumni since 1994

faculty of 3.000 experts and 
teachers involved every year 

6.000 managers  
and professionals attending  
masters and professional certification 
training

more than 900 partnerships  
with companies, consultancy firms, 
banks and other institutes

100% of internship opportunity 

more than 95% 
students employed after internship
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RELATIONSHIP WITH COMPANIES

24 ORE Business School has always 
paid particular attention in
developing and maintaining strong
relationships with some of the most
important companies and consultancy
firms in Italy and throughout the world.
We currently collaborate with more
than	900	business	partners. This 
network allows 24 ORE Business School 
to integrate solid and practical business 
reality into its training programs.

150	scholarships	available	to
our	students.

Internships	are	a	compulsory	part	of	
the	Master’s	program and represent 
an important opportunity for graduates
to enter the labour market both in Italy 
and internationally. 

Career	placement	follows	upon
successful	completion	of	the	Master’s
program and consists of introducing
qualified applicants to organizations,
matching students’ résumés
(curriculum vitae) with the needs
of the firms. The goal is to ensure that
graduates gain relevant and
meaningful experience which will
allow them to continue their career
development.
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POST GRADUATE MASTERS STUDENTS

Age

28%  28-30
17%  <25

52%  25-27

3%  >30

University degrees

25%
Economics

5%
Other

26%
Law

11%
Communications 
and Information

15%
Literature and 
philosophy,
Foreign Languages

7%
Engineering

7%
Education sciences 
and psychology

10%
Political science

International placement

Switzerland

Usa

Brasil

Bolivia

Spain

UK

Norway

Tunisia

France

Germany

Monaco

Luxemburg

Japan

South Korea

China

Dubai

Italy
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POST GRADUATE MASTERS STUDENTS

11%
Communications 
and Information

7%
Engineering

IÉSEG School 
of Management

IÉSEG School of Management is one	of	
the	top	Business	Schools	in	France, 
ranked 6th in France and 17th overall 
in the Financial Times Masters in 
Management 2016 ranking. 
As a French Grande École and member 
of the Conférence des Grandes Écoles,  
IÉSEG is part of the most prestigious 
higher education institutions in the 
country. It is also awarded with the 
triple	international	accreditations	
EQUIS,	AACSB	and	AMBA.

IÉSEG is part of Université	Catholique	
de	Lille, which, by its organization, 
size, infrastructure, resources and 
quality is very similar to some famous 
British universities.

Established in 1964 in Lille, the school 
has a second campus in Paris-La 
Défense, European biggest business 
hub.  
With its two campuses, the School 
counts:

•	 more	than	4800	students,	of	which	
2090	international	students	

•		920	students	on	university	
exchange	programmes	abroad

•		860	students	in	internship	abroad

•		98	different	nationalities

More	than	80%	of	IÉSEG’s	faculty	
is	international, and the School has 
a network of more than 262 partner 
universities in 66 countries. 
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GOALS
The course provides technical	and	
managerial	skills to build a career 
in digital marketing strategies and 
international development.

The previous twentyseven Italian 
editions of this Master guarantee 
consolidated experience and 
relationships with global brands.

PROFESSIONAL OPENINGS
The Master in Marketing, Digital 
& International Strategy prepares 
students to successfully operate in 
companies competing in the global 
marketplace.
At the end of the course the main 
areas of placement are multinational 
companies, web communication 
agencies, Media Centers, consultancy 
firms. 

TARGET 
The Master is aimed at young graduates 
and final year graduating students 
interested in building	a	career	in	
marketing,	social	media,	digital	
strategies.

LANGUAGE
The course is taught entirely in English.

Master in Marketing, Digital 
& International Strategy

DURATION AND STRUCTURE
The Master requires full time 
compulsory attendance. It is composed 
of 6	months	of	classroom and 
workshops (5 in Rome and 1 in Lille) and 
4	months	of	internship.
The program begins on September 25th 
2017 and is organized in two phases:
•	Theory	and	Practice for a period of 

120 days in classroom and workshops 
(classes are held from Monday to 
Friday). January 2018 will be spent 
in Lille in an exchange program with 
IESEG School of Management

•	Hands-on	experience through a 
4 month internship in important 
companies or consultancies, both in 
Italy and in other countries.

FACULTY
Teachers are experts,	managers,	
consultants,	professionals	
representing more than 35 
multinational companies, and Sole	
24	ORE	journalists	and	foreign	
correspondents. Courses also include 
distinguished and inspirational guest 
speakers who will share valuable 
knowledge based on a lifetime of 
professional experience.
IESEG Faculty includes permanent 
professors of the Marketing 
Department.

TEACHING METHODOLOGY
Teachers engage students in pragmatic	
and	interactive	sessions	through 
case discussions, group work, business 
games and project works. Students 
receive practical knowledge and 
insights that will be of direct use in 
their careers.
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Master in Marketing, Digital 
& International Strategy

AN INTERNATIONAL MASTER 
IN ROME, ITALY

Recruiters are showing an increasing 
interest towards international
exposure of young resources.
For Italian students, a Master entirely 
taught in English provides a solid base 
for an international	career.
For international students, mobility is 
the key to acquire a global view and 
get in touch with different cultures and 
lifestyles. 

Over the centuries, Italy has 
represented the crossroad of north-
south and east-west routes. 
Today,	Italy	plays	a	leading	role	in	the	
global	economy. It is home to a wide 
range of multinational enterprises who 
have demonstrated constant success 
in international development and 
marketing strategies.

Rome is not only home to some of the 
world’s most extraordinary artistic
masterpieces ever realized, not to 
mention the Vatican City, but also a
modern	European	capital hosting 
international political, artistic and
business events. It is also a hub to easily 
explore the rest of Italy.

Studying in Rome you will benefit from 
a combination of heritage and
multiculturalism. 
Rome is rated n. 22 in QS “Best city for 
students” ranking for “affordability”.

EDUCATIONAL QUALITY
The program is overseen by a scientific	
committee composed of professionals, 
journalists and managers recognized 
experts on the Master’s topics. 

The Master coordinator ensures smooth 
integration among students, faculty, 
firms and organizations involved in the 
program. 

TEACHING MATERIALS
Participants have the opportunity to 
benefit from an on-line	platform which 
gives access to classroom materials, 
further readings and a network  
of relations of Il Sole 24 ORE. 
Participants will receive a free 
subscription to Il	Sole	24	ORE	digital
edition and to ItalyEurope24, the
English digital publication written by 
Sole 24 Ore’s journalists which provides 
in-depth analysis, news coverage,  
and exclusive market-moving content 
on Italy and Europe.
 
IT WORKSHOP
Two advanced courses on Excel for 
business data analysis and Power Point 
for effective presentations.

ITALIAN LANGUAGE COURSE
Non Italian speaking students will have  
the opportunity to attend an Italian
language course after classes to complete 
their Italian experience and accelerate 
their career opportunities in Italy.

BUSINESS ENGLISH COURSE
If you need to refine and improve your 
English, you can contact our
partner: 
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1° MODULE 

BASIC	TOOLS: Economics, Marketing, Tech    

qq

2° MODULE 

MARKETING	AND	COMMUNICATION	TOOLS

qq 

3° MODULE 

DIGITAL	MARKETING	AND	DIGITAL	STRATEGY

qq 

4° MODULE 

STRATEGIC,	OPERATIONAL	&	ANALYTICAL	CRM

One month exchange program  

@ IESEG School of Management in Lille 

qq 

5° MODULE

INTERNATIONAL	MARKETS	AND	MARKETING

qq 

6° MODULE

THE	NEW	MADE	IN	ITALY:	INNOVATION	AND	DIGITAL	

START	UP 

qq 

INTERNSHIP

An internship opportunity for each student, both in Italy  

and internationally.

More than 95% of our students are employed after the 

internship
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1° MODULE
BASIC TOOLS

Fundamentals	of	Economics
Balance sheet items 
How to read the balance sheet
The budget
Strategic planning

Fundamentals	of	Marketing
Competitor analysis
Market segmentation
The marketing mix: product, place, 
price and promotion
The importance of market research

Fundamentals	of	Tech	
How to create a Web Site
Elements of User Experience (UX)
IT Architecture for digital business

2° MODULE
MARKETING AND 
COMMUNICATION TOOLS 

Marketing	accounting
Product accounting
Marketing budget
Sales performances
Loyalty and customer satisfaction

The	marketing	plan	
The structure: communication, sales, 
distribution
Defining the marketing plan budget

PROJECT	WORK

Business strategy: budgeting and 
marketing plan

Retail	and	channel	management
Trade marketing and sales 
management
Consumer and retail management
Visual merchandising and visual 
communication
Licensing and Franchising
Customer relationship management

Communication	and	brand	
management
Corporate communication
Communication plan
Brand management: creation, value, 
equity
Brand innovation: new products and 
services

Advertising	and	media	planning
ADV and media strategy
Communication devices
The role of media center

Media	relations	and	digital	PR
Press office
The new influencers: blogger, Twitstar, 
Youtuber, Instagramer
The importance of communities
Digital media relations with new 
influencers
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3° MODULE
DIGITAL MARKETING AND 
DIGITAL STRATEGY

Web	marketing	and	digital	strategy
The digital strategy plan
Target 
Evaluation of strategy plan: 
engagement and contact

Big	data
Definition and characteristics
Technologies
Tools and Application 

How	to	drive	traffic	to	your	web	site:	
SEO	and	Analytics
The relationship with Google
Getting indexed and increasing 
prominence: the strategy
Web analytics: process; onsite and off 
site web analytics, method

SEM
Keyword advertising
Contextual advertising
The goal of a search engine marketing 
campaign

Google	Adwords
How to create a Google Adwords 
campaign: display, video, shopping 
campaign
Evaluation of results and reporting

Digital	Advertising
On line media planning: CPM/CPC vs 
CPV
Social media marketing: Facebook, 
Twitter, Linkedin, Pinterest
Digital PR vs Sponsored Post
Mobile advertising
Programmatic Buying & RTB

Digital	Storytelling
Visual narrative of an enterprise
How to create a persuasive story
The power of image and narrative
Tools: software

E-Business	and	E-Commerce
How to start an online business
Rules and tools of e-commerce
The impact of e-commerce on a 
company business
Mobile Payments

DIGITAL MARKETING LAB
A series of meetings dedicated to 
experiment the use of digital marketing 
tools: mobile and content marketing, 
social media management, online 
advertising. 
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4° MODULE
STRATEGIC, OPERATIONAL  
& ANALYTICAL CRM

Exchange Program @ IÉSEG
Participants will spend 4 weeks in Lille 
at the Iéseg campus for a dedicated 
module on CRM, including 4 company 
visits. 
 

Strategic	CRM
Relationship Management, Satisfaction 
& Loyalty
CRM & CSR in Business to Business
Integrating B2B Marketing, sales and 
customer relations

Operational	CRM
E-CRM: customer engagement & data 
management
Loyalty Programs: listen and respond to 
the voice of the customer 
Customer Service & Complaint 
Management

Analytical	CRM
Descriptive versus predictive analytics
Customer Intelligence 

Innovation	&	CRM
Customer participation and co-creation
Digital technologies for marketing 
strategies 
Innovation through social media

LILLE,	A	CITY	IN	THE	HEART	OF	EUROPE

IÉSEG School of Management is located in the heart of Lille in the Nord-Pas-
de-Calais	region, well known for its welcoming atmosphere and dynamic 
youth population. An hour from Paris, an hour and thirty minutes from 
London, three hours from Lyon and only thirty five minutes from Brussels by 
the TGV, Lille puts Europe in the palm of your hand! 

With 28% of its population under the age of 20, Lille has the	youngest	
population	of	any	French	city. 
It is the largest metropolitan region in terms of students, with more than 
150,000 students in the area.
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5° MODULE
INTERNATIONAL MARKETS 
AND MARKETING 

International	Markets
International financial system
Countries with an emerging economy
Export strategies for SME

Country	Analysis
How to identify and penetrate foreign 
markets
Cultural and language differences
Country risk: the risks of exporting and 
importing

International	marketing
Positioning strategies in foreign 
markets
Benchmark analysis and market 
research
Export Packaging
Pricing and promotions in foreign 
markets
Trade management
Distribution and channel management

International	Communication
International brand management
Social Communication in foreign 
markets
How traditional media switch to digital

EXPORT LAB
A series of meetings dedicated to 
experiment export management tools.

6° MODULE
THE NEW MADE IN ITALY: 
INNOVATION AND DIGITAL 
START UP

Italy	Startups	Country
Meeting the Top Venture Capital Funds 
and Accelerator Programs
Meeting the most promising italian 
startups: Moovenda (food), WineOWine 
(wine), Qurami (tourism), Vertcomics 
(entertainment).
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DIGITAL MARKETING PROJECT 
WORK
The project work represents an 
important opportunity of training on 
the job, a privileged entry into the 
world of work. Participants will have 
the opportunity to meet directly with 
managers and professionals and to test 
themselves on real business challenges. 
The project work is scheduled in three 
moments: 
• briefing with managers who present 

their business and the value of the 
project 

• intermediate evaluation 
• project check and final presentation 

to management.

COMMUNICATIONS MARKETING 
STRATEGIC LAB
In collaboration with EDELMAN

A comprehensive training path to 
explore the new upcoming global
Communications Marketing trends. 
Communications Marketing is a
discipline that helps brands earn trust, 
attention and relevance (not
just visibility) in a rapidly changing 
world. It is channel and platform
agnostic. Earned-centric. Social by 
design, delivering business results.
Because Communications must operate 
with the emotional resonance and
analytic rigor of Marketing, while 
Marketing must operate with the 
storytelling, stakeholder and societal 
mindset of Communications.

SELF MARKETING AND PERSONAL 
BRANDING
During the classroom training, several 
days will be dedicated to strengthening 
and developing managerial 

competences, fundamental today 
alongside the professional technical 
competences to operate successfully 
inside international organisations.
• Public speaking & self marketing
• Team working
• Working by objectives
• Creativity and lateral thinking
• The job interview: preparation and 

simulation

MASTER BLOG
The Master has its own blog which will 
be managed directly by 
participants with the direct supervision 
of the Scientific Committee: in this way, 
students will be able to master 
an important aspect of digital 
communication. The blog represents 
a daily window on all activities 
experienced during the classroom 
months, such as meetings, 
testimonials, visits, events, and so on.

COMPANY VISITS
Students have the opportunity to visit 
globally renowned organizations which 
have developed successful international 
strategies. Each visit is carefully 
prepared and guided by our Faculty in 
order to get in contact with innovative 
business models and best management 
practices. 

FOOD
• PERONI NASTRO AZZURRO
• EATALY
FASHION
• FENDI 
• BVLGARI
MOVIES
• CINECITTA STUDIOS
AUTOMOTIVE
• FERRARI
• DUCATI
ART	&	MUSEUMS
• VATICAN MUSEUMS
• MAXXI

 

Special activities
Projects, Laboratories and Visits 
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The internship is an important added 
value of the Master and allows 
participants to	enter	the world	of	work	
complexity with	solid	professional	
tools. It represents a significant 
experience of training on the job, and 
it ends with a report presented by 
participants at the Diploma Award 
Ceremony. More	than	95%	of	our	
students	are	employed	after	the	
internship.	
Sole 24 ORE Business School, in 
collaboration with IÉSEG School of 
Management, will identify an	internship	
opportunity	for	each	student.  
5 students will have the opportunity 
to be selected for an internship on the 
international market.

CAREER COACHING 
During classroom period, each
participant is supported in
identifying his/her capacities and ca-
reer opportunities through individual	
coaching	and	mock	job	interviews. 
This orientation activity also helps 
participants in dealing with placement 
interviews with maturity and 
awareness. 

SOME OF THE COMPANIES WHICH 
HOST OUR STUDENTS FOR THE 
INTERNSHIP PROGRAM

>3M

>Accenture

>Adidas

>ALD Automotive

>American Express

>Astrazeneca

>Artsana

>Auchan

>Bang Olufsen

>Barilla

>Bausch&Lomb

>BMW

>Boiron

>Bosch

>Brembo

>Bulgari

>Burson-Marsteller

>Candy Hoover

>Carat Italia

>Carlsberg

>Carrefour

>Che Banca!

>Christie’s

>Coca-Cola HBC

>Coin

>Colgate Palmolive

>Colt Technologies

>Compass

>Costa Crociere

>Credem

>Damiani

>Danone

>Dentsu Aegis Network

>Edelman

>Europ Assistance

>Eurosport

>Fastweb

>Fendi

>Ferrero

>Fiamm

>Ford Italy

>Genialloyd

>Giochi Preziosi

>Growing

>Gruppo 24 ORE

>Groupalia

Internship
An important opportunity of training on the job



17

>GSK

>Hasbro

>Havas PR Milan

>H.J. Heinz Company

>HP Italy

>IBM

>Ikea Retail Italy

>Johnson & Johnson

>JWT

>Karl Mayer

>Ketchum

>Lactalis

>Lastminute.com

>LetsBonus

>L’Oreal

>Mars Italia

>Maxxi

>Maxus

>McCann Ericksson

>McDonald’s

>MEC Global

>Mellin

>Metro Cash Carry

>Michelin

>Microsoft

>Monster.it

>Montblanc

>Morellato & Sector

>Natuzzi

>Nespresso

>Nestlè

>Nielsen

>Nike Italy

>Novartis

>Ogilvy Group

>Oregon Scientific

>Perfetti Van Melle

>Pernod Ricard Italia

>Peugeot Citroën

>Philips

>Pianegonda

>Pirelli

>Plasmon

>PricewaterhouseCoopers

>Privalia

>Prysmian

>Randstad

>RCS Media Group

>Renault Italy

>Ricoh

>Roche

>Saes Getters

>SAS Institute

>Saatchi Saatchi

>Sephora

>Shell

>Sisal

>Sky Italia

>Sony Ericsson

>Spontex

>Starwood Hotels Resorts

>Sun Microsystems

>Technogym

>TIM

>Timberland

>Trenitalia

>Unilever

>Universal McCann

>Valentino

>Value Lab

>Vodafone

>The Walt Disney Company

>Warner Bros Italia

>Weber Shandwick

>Wind

>Yahoo!

>Yeppon

>Yoox

>Zara Italy

>Zenith Optimedia
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Faculty

SCIENTIFIC COMMITTEE

Gruppo 24 ORE

Guido Gentili
Editor in Chief
Il Sole 24 ORE
President, Scientific Committee

Alessandro Plateroti
Deputy Editor
Il Sole 24 ORE 

Anna Matteo
General manager, Marketing
and product development
 

Ivan Ranza
General manager, Publishing
 

Accenture
Alessandro Diana
Managing Director
Accenture Interactive
 
BMW Group Italy
Roberto Olivi
Public Affairs and Communication
Director
 
Edelman Italy
Fiorella Passoni
Ceo Edelman Italy
Europe&CIS Excom Director
 
Havas PR Italy
Rosanna D’Antona
President and CEO
 
Loro Piana LVMH
Alberto Festa
Managing Director EMEA

FACULTY

Aerre Consulting 
Francesco Aimi 
Business Consultant

Alitalia 
Nicola Dell’Edera 
Vice President Finance

Birra Peroni 
Adolfo Speranza 
South Region On&Off Trade  
Marketing Manager 

BNL – BNP Paribas  
Luigi Maccallini 
Retail Communication  
Manager

The Coca-Cola Company  
Vittorio Cino 
Director Public Affairs  
& Communications  

Competence Communication  
Lorenzo Brufani 
CEO

Consel 
Luca Cinquepalmi 
Chief Innovation, Planning and Control 
ENPAM Foundation 

Deloitte  
Lorenzo Cerulli 
Partner | Technology Media and Telco  

e-Bay  
Claudio Raimondi 
General Manager Italy

Giuseppe Vicari 
Senior Manager 
Service Design
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Edelman  
Silvia Assirelli 
Business Manager 

Osvaldo Adinolfi  
VP Marketing Italy  
Worldwide Creative Board

Victoria France 
Learning & Development Europe

Daniel Lyon Hernandez  
Business Manager

Enel  
Ernesto Ciorra 
Head of innovation and sustainability

EY	FBA	-	Transaction	Advisory	Services	
Marco Lazzaro 
Director Corporate Finance Strategy

F3	Business	Advisory	Service		
Luca Costa Sanseverino 
International project manager

Findus		
Alessandro Bocchini 
HR Manager

Ford	Italia	
Gabriele Guarino 
Digital & Social Media Coordinator

Google	
Christian Oliver Harris 

Eduardo Gaya Sanchez  
App Promotion Specialist

HSC	HiSkill	for	Corporate	
Carmen Ancione 
Area manager

IQUII		
Fabio Lalli 
CEO

Illy	Caffè		
Giuseppe Taccari 
International Markets Director

Kinetic	Worlwide		
Fabio Nobili 
Commercial Director

Gherardo	Liguori	
Social Media Strategist 

Loro	Piana	LVMH		
Alberto Festa 
Managing Director EMEA

Marco	Ferrari	Branding	
Marco Ferrari 
Ceo

Marco	Martorana	
Italian Teacher 

MEC		
Antonio Pianese 
Digital Supervisor Interaction

Microsoft	WE		
Pierluigi Dal Pino 
Public Affairs Director

Vittorio	de	Pedys	
Affiliate Professor of 
Finance and Management

@PMIdigitali	
Mirco Cervi 
Marketing Consultant

Procter	&	Gamble		
Nicola Lopez 
Legal Affairs

Renato Sciarrillo 
Government Relations  
and Corporate Communication 
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Marco	Roccabianca	
Strategist Business Development 
Consultant

Teads 
Andrea Febbraio 
Co-founder

Filippo	Tiburtini	
Senior Project Manager

Twitter	Italia		
Giovanni Scarduelli 
Account Executive

Unilever		
Linda Lagella 
HR Leadership Development Italy

Claudia Sangiorgio 
Corporate Media 
Relations Campaigns Manager

Vente	–	Privée		
Federica Beneventi 
PR Manager Italy

Vodafone		
Biagio Di Leo 
Brand and Advertising  
Events & Sponsorship

Whirlpool	Corporation		
Alessandro Magnoni 
Senior Director 
EMEA Communication  
and Government Relations 

24 ORE BUSINESS SCHOOL

Antonella	Rossi	
Director 
24 ORE Business School

Rossella	Calabrese	
Coordinator 
24 ORE Business School Rome

Adriana	Anceschi	
Senior Didactic Coordinator 

Federica	Bitti	
Didactic Coordinator

Adelaide	Boffa	
Marketing Manager

Valeria	Marchi	
New Digital Services & Business 
Manager

Roberta	Morici	
International Programs
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IESEG FACULTY

IÉSEG’s teaching staff is highly 
diversified. Members of the Marketing	
department have varied backgrounds; 
their activity is interdisciplinary as 
is based on theory and conceptual 
ideas from various disciplines such as: 
Marketing, Management, Psychology, 
Sales, Economics, Econometrics etc.

Our research professors have 
developed certain areas such as 
Business	Intelligence (helping the 
companies to manage effectively 
their customer base using e.g. data 
mining techniques), Consumer	
behavior (to help companies develop 
a better understanding of customer 
requirements and expectations), 
Marketing	Performance	Efficiency  
(to evaluate the performance of loyalty 
programs that range from the use  
of conventional measures of marketing 
to the use of measures of financial 
performance).

Research activities are focused on 
the CRM	cluster. The results of the 
research’s outputs allow organizations 
to identify, acquire, and retain 
customers. By enabling organizations 
to manage and coordinate customer 
interactions across multiple channels, 
departments, lines of business, and 
geographies, CRM outputs help 
organizations maximize the value of 
every customer interaction and drive 
superior corporate performance.

Nathalie	Demoulin	
Associate Professorin Marketing,  
IÉSEG School of Management

Yvon	Moysan	
Lecturer, Digital Marketing,  
IÉSEG School of Management  
CEO, Saint Germain Consulting

Stefano	Nasini	
Assistant Professorin Marketing,  
IÉSEG School of Management

Nicholas	Paparoidamis	
Associate Professorin Marketing,  
IÉSEG School of Management

Tom	De	Ruyck	
Lecturerin Marketing,  
IÉSEG School of Management 
Managing Partner, InSites Consulting
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How to apply

The Master has a closed number
and involves a process of selection
aimed at evaluating the technical
competences acquired during the study
period, the individual attitude and
the motivation of the candidates.

The selection process is carried out
in 3 phases:
• screening and analysis of admission 

request and CV;
• motivational interview (in English)
• English test for non native English 

speakers

REQUIREMENTS
Applicants are required to submit the
following documents:
• Copy of first level university degree 

(Bachelor, laurea triennale, or 
equivalent)

• Curriculum Vitae in English
• Photo
• Copy of passport or IDcard
• Motivation letter in English explaining 

interest and future professional 
projects

• An English proficiency test score is 
desirable (but not compulsory) for not 
native English speakers

Please send all the requested
documents to:
adriana.anceschi@ilsole24ore.com
and business.school@ilsole24ore.com

Housing and Visa assistance 
available upon request. 

Housing for one month exchange 
program in Lille is included.

SCHEDULE AND VENUE
Courses will begin on 
September 25th 2017 and will end on 
March 30th 2018.
Classes will be held Monday
through Thursday from 9.15 am to 1 pm
and 2.15 pm to 5.15 pm, Friday from 9.15
am to 1 pm. Friday afternoons will be
free for individual or group studying.
Course venue is
24 ORE Business School
P.zza dell’Indipendenza, 23 b/c 
00185 Rome, Italy
Course venue in Lille in January 2018 is  
IÉSEG School of Management
3 rue de la digue
59000 Lille, France

MASTER COORDINATION
Adriana Anceschi
Tel. +39 06 3022.3857
adriana.anceschi@ilsole24ore.com

TUITION AND FINANCIAL AID
Tuition is Euro 16.800 + VAT 
(20.496 vat included).
Tuition includes a one month  
exchange program in Lille  
(classes + accommodation). 

The annual tuition is payable in
3 installments:
• 25th September 2017
• 18th December 2017
• 16th February 2018
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To sustain participants, 24 ORE 
Business School has a partnership	
with	Banca	Sella	to	access	favorable	
loans (no warranties): repayment starts 
6 months after completing the Master.
Some restrictions apply. More details 
available upon request.

SCHOLARSHIP
The Business School will grant full 
or partial scholarships to the most 
deserving candidates.
To apply for a scholarship you need
to attach the required documents by 
July	21st	2017.
The granting of the scholarships will
be based on ranking of all the following 
criteria:

• Graduate students’ GPA must be 
3.5/4.0 and above or equivalent (for 
Italian students 105/110 or 95/100)

• Results of the selection process
• Knowledge of foreign languages
• Professional experience
• Economic and financial situation of 

the candidate

METHOD OF PAYMENT
Payment can be made by means of:
Bank	transfer/Bonifico	bancario,
indicating the code/la sigla LA8206
to be made in favour of/da effettuarsi
a favore di:

Il Sole 24 ORE S.p.A.
Bank coordinates/Coordinate bancarie:
Banco BPM Divisione BPL  
Milano Ag. 21 
Piazza Mercanti, 9/Via Orefici, 12 
20123 Milano
IBAN IT 44 L 05034 01633
000000167477

After the Master, you will have the opportunity to join the Alumni club:
a virtual meeting place to stay in touch with your colleagues, teachers and tutors, 
have access to career opportunities and network with a community of more 
than 9.500 Alumni.



Learn, build your network, and train on the job: 95% confirmation after internship

MASTER	FULL	TIME

Il Sole 24 ORE Business School 
Milano - Via Monte Rosa, 91

Milano - Via Tortona, 56 - Mudec Academy 
Roma - piazza dell’Indipendenza, 23 b/c 

Organization with certified quality system according to ISO 9001:2008

Customer Care
Tel. 06 3022.6372/6379
masterfulltime@ilsole24ore.com

MARKETING,	DIGITAL	
&	INTERNATIONAL	STRATEGY

ROME, from SEPTEMBER 25th 2017 
1st EDITION

6 months classroom + 4 months internship  
for post-graduates

Build an international career in digital marketing  
strategies, brand management, communication 
and CRM in companies competing in the global 
marketplace. Leverage on our Business School’s 
consolidated experience and relationships  
with global brands. Spend one month  
of exchange program at IESEG School  
of Management in Lille, France.

LUXURY	MANAGEMENT

MILAN, from NOVEMBER 20th 2017  
4th EDITION

5 months classroom + 4 months internship  
for post-graduates

Build an international career in brand 
management, digital marketing, product  
& process innovation, retail and e-commerce  
in the luxury & lifestyle industry. 
Visit factories, sites and locations  
of many Made in Italy world famous luxury 
brands.

A fast track to develop your technical and managerial expertise

SUMMER	SCHOOL

ART	&	MUSEUM		
MANAGEMENT

ROME, July 17th to 28th 2017

A full immersion program for aspiring 
professionals and entrepreneurs to build skills 
in management and marketing of art museums, 
galleries and cultural events, including  
up-close exposure to the Italian unique system 
of creativity and cultural heritage sites.

FASHION	MARKETING		
&	COMMUNICATION

MILAN, July 10th to 21st 2017

A full immersion program for aspiring 
professionals and entrepreneurs to discover 
the Italian excellence on luxury fashion and  
lifestyle, including field visits and lectures on  
consumer trends, marketing, brand management  
and communication, and Made in Italy.




